
 

                             2023 and 2024 PROMOTIONS 

Finally, some news for you to get excited about in 2023 moving forward into 2024.  The PRC has approved the 
2024 Mailing Promotions.  Although the final documents for 2024 are not yet available all rules of the 
incentive and promotions programs in 2023 will apply in 2024 so you can start planning. The calendar of dates 
is for 2024 is attached with this overview so you can start planning now. There was one big change made in 
the Emerging Technology category where the USPS will allow the mailer to now select his or her own custom 
promotion start date. This is significant for marketers.  

In 2024 these promotions offer mailers a chance to receive additional discounts on mail that meets program 
requirements. Mailers can take a current mailing, tweak it to meet promotion requirements, then receive an 
additional discount of their earned work-sharing discount already being applied.  

The Six Incentive and Promotions Programs for 2024 are as follows: 

•Tactile, Sensory and Interactive 
•Personalized Color Transpromo 
•Emerging and Advanced Technology 
•Reply Mail IMbA 
•Informed Delivery 
•Retargeting 

 



EXCITING PROGRAM NEW for 2024  

30% credit equal to 30 percent of the average                     

per-piece price paid for all qualifying mailings 

In addition to the above promotions, the USPS (The U.S. Postal Service) filed notice with the Postal Regulatory 
Commission (PRC) requesting approval to make certain Mail Classification Schedule (MCS) changes to establish 
two Mail Growth Incentives - a First-Class Mail Growth Incentive and a Marketing Mail Growth Incentive.  

When these are approved, the incentives will run from Jan. 1, 2024 through Dec. 31, 2024. The First-Class Mail 
and Marketing Mail Growth Incentives are being offered to mail owners to promote volume growth in 2024 
and into the future. 

These two incentives will drive mail owners to increase the volume of First-Class and Marketing mail entering 
the network while providing them lower overall postage costs on incremental growth — allowing mail owners 
to maximize total return on investment, by providing additional cost-savings and strengthening the value of 
mail. 

Under both incentives, for every qualifying piece mailed in calendar year 2024 after the first million pieces, 
mailers receive a credit equal to 30 percent of the average per-piece price paid for mailing all qualifying 
pieces, unless the volume of qualifying pieces the mailer sent in the preceding fiscal year exceeded 1,000,000 
pieces. In that case, credits accrue only after the mailer surpasses its fiscal year 2023 volume of qualifying 
pieces. 

For example, for either incentive, if a mailer sent 900,000 qualifying pieces in fiscal year 2023, the mailer earns 
credits for pieces mailed in calendar year 2024 beginning with piece 1,000,001. But if a mailer sent 2 million 
qualifying pieces in fiscal 2023, then this mailer earns credits for pieces mailed in calendar year 2024 beginning 
with piece 2,000,001. 

The use of calendar year 2024 for the incentive period and fiscal year 2023 for the comparison period is 
intentional. Doing so allows the Postal Service time to complete the administrative setup of the incentives 
before the incentive period begins. 

Calculating the credits earned is somewhat complex. There is more than one qualifying product for each 
incentive, and within any given product, pieces of different weights, sortation levels, and dropship locations 
have different prices. 

Accordingly, for each incentive, the credits earned are equal to the average actual per-piece price paid for all 
qualifying volume, after other incentives and promotions, i.e., the total actual price paid for all qualifying 
pieces (not including any special services that might be added to and paid for with these pieces), divided by 
the total volume of qualifying pieces. This average is then applied to the total volume of pieces eligible for 
credits. 

 
For example, assume a mailer sends 5 million qualifying pieces in calendar year 2024 and sent 4.5 million 



qualifying pieces in fiscal year 2023. Table 1 shows how those 5 million pieces were distributed across three 
products and the prices the hypothetical mailer paid. The example uses generic product names because it 
illustrates both incentives. 

 

Given that the mailer paid $3,194,000 for 5 million qualifying pieces, the average per-piece price is $3,194,000 
/ 5,000,000 = $0.639. 

The mailer’s fiscal year 2023 qualifying volume was 4.5 million pieces, so it earns credits only on the last 
500,000 pieces of the 5 million it mailed. 

Thirty percent of the average, per-piece price paid of $0.639 for 500,000 qualifying pieces equals a credit of: 
500,000 * 0.639 * 0.30 = $95,850. 

Distributed across the total mailing of 5 million pieces that generated $3.2 million, the actual, per-piece 
credited price will have Credits issued in July and October 2024 and again in January or February 2025. Once 
issued, a mailer may use credits any time before the end of calendar year 2025. 

These programs are very exciting and offer opportunity to drive down the cost of using the mail today. If you 
have any questions, please contact your sales representative for additional information on how we can assist 
you with building an envelope that meets the criteria to start saving additional money on postage on your 
next mailing.

 



      

2024 TACTILE, SENSORY, INTERACTIVE PROMOTION 

  

See next page for list of inks 



                       INKS that qualify 
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